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BAEEDRATZBHO : BERAFIOFFMBRAER

Tesla
Supply Chain Manager, Indirect Procurement

What To Expect

We are looking for a highly skilled and motivated Supply Chain
Manager to drive category management for indirect commodities
across all North America business units (Motors, Energy, Solar
and Service). This person will be a member of our Procurement
organization supporting the development, implementation, and
management of strategies to provide Tesla with optimal supply
assurance, pricing, and delivery performance. The Supply
Manager builds and leverages strong working relationships with
our teams and key suppliers to assure cost, quality, and delivery
targets are met.

Tesla is a fast moving, dynamic environment where flexibility and
adaptability are key attributes needed for success. The successful
candidate will be a self-starter; eager to learn about Tesla’s
Procurement organization.
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BRAERDRASBHO | BERAFIOFHEZAER

Tesla
T : -
Supply Chain Manager, Indirect Procurement

What You'll Do

Develop sourcing and negotiation strategies that deliver against business objectives

Responsible for sourcing activities including:

* Analyze current spend, purchasing trends and evaluate current suppliers, Identify new high
potential suppliers to develop sourcing alternatives

* Owner of RFl's, RFP's and RFQ's - ensuring all commercial terms are agreed and
documented

* Owner of RFQ's and contract management - ensure Non-Disclosure Agreements, General
Terms & Conditions, Piece Price Agreements, and other related contracts are negotiated,
agreed and appropriately documented before business is initiated

* Drive negotiation for piece price and product development to ensure that Tesla’s pricing
meets best-landed-cost expectations as well as Supplier Industrialization standards of Best-
In-Class quality

* Evaluate supplier business proposals and present recommendations that will result in cost
savings

* Drive price negotiations to ensure that Tesla’s commodity pricing is competitive, Identify
supplier consolidation opportunities that will generate savings

* Drive continual cost reduction and avoidance initiatives through ad hoc price negotiations,
Evaluate and provide guidance on final selection of suppliers

* Develop key performance measures for chosen suppliers and negotiate on multiple
variables, Negotiate longer-term strategic contracts that result in significant cost reduction
and improved service levels, Ensure NDA, SOW's and Master Purchase Agreement are
positioned appropriately before business is initiated

* Monitor current category market conditions, technology roadmaps and identify
supply/demand challenges & opportunities, Manage respective supplier relationships and
performance, including but not limited to dispute resolution

* Evaluate supplier core competencies and competitive positioning using industry cost
models, Develop, implement, and continuously improve programs with collaboration with
business units
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Tesla
Supply Chain Manager, Indirect Procurement

What You'll Bring

Degree in Business, Supply Chain, Engineering or equivalent
experience

3+ years of related experience in procurement, supply chain
or consulting

Good understanding of contract fundamentals and
negotiations

Open-minded self-starter with the ability to adapt, improvise
and problem solve

Demonstrated experience achieving and exceeding cost-
reduction objectives

Team player and with strong interpersonal and project
management skills

Ability to multi-task, prioritize and work in an extremely fast-
paced environment

Ability to make quick decisions with 80% information
Excellent Excel and other MS Office skills required; Experience
with ERP or MRP purchasing systems is a plus
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BAEEDRATZHQ : RERAFIOFFMBRAER

Sanofi

® Category Buyer Raw Materials - BioProcess Materials - Consumable, SUT, Chromatog, Resin, Media

About The Job

Ready to push the limits of what’s possible?

Join Sanofi in one of our corporate functions and you can play a
vital part in the performance of our entire business while helping
to make an impact on millions around the world.

As Category Buyer Raw Materials — Bio Process Materials, you
will be pivotal in developing, evolving, and executing strategic
sourcing strategies for bioprocess raw materials, and single-use
technologies, contributing directly to our manufacturing and
supply chain excellence.

Due to one of the strongest launch product pipelines in the
pharma industry, you will spearhead innovation & seamless
collaboration with strategic partners to ensure supply security,
speed to market, right cost base and manufacturability both for
commercial and pre-launch activities.
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Sanofi

BAEEDRATZHQ : RERAFIOFFMBRAER

Category Buyer Raw Materials - BioProcess Materials - Consumable, SUT, Chromatog, Resin, Media

Main Responsibilities:

Develop innovative sub-category strategies that have
measurable benefit for Sanofi.

Negotiate worldwide and deliver savings based on
anticipation and consolidation of all business needs.

Drive major transversal category initiatives to build up state
of the art practices and innovation in sourcing.

Leverage both generative and predictive Artificial Intelligence
in sourcing, scenario, and result augmentation.

Ensure procurement technical excellence such as TCO, SRM,
Market Intelligence, Risk Management, Innovation, Digital,
CSR, HSE, compliance, quality at Global Level.

Manage Global Business Reviews with strategic partners to
ensure ambition and execution in both sides.

Directly impact a €10 billion company revenue and support
over 6 product launches in new vaccines over the next 5
years.

Oversee key account management for strategic suppliers
managing relationships.
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BAEEDRATZHQ : RERAFIOFFMBRAER

Sanofi
® Category Buyer Raw Materials - BioProcess Materials - Consumable, SUT, Chromatog, Resin, Media
About you: h’f\%ﬁ [EDWVT:

Strategic Sourcing for Bioprocess Materials in R&D or in
Manufacturing, specifically in the pharmaceutical or
biotechnology industry

Bachelor’s degree from accredited University or 10 years of
relevant experience.

Supplier landscape know-how & demonstrated track record
of achieving significant cost savings.

Strong understanding of raw materials’ procurement value
chain from R&D up to LCM, their supply chain dynamics and
industry trends.

Good knowledge of bioprocess suppliers' landscapes along
with their respective capabilities.

Strong negotiation and contract management skills with the
ability to lead complex supplier relationships.

Language: Excellent command of English is a must. French is a
plus.
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BAERDRAEHOG : LV D FADM G

HARMAN International (China) Holdings Co Ltd
Principal Engineer, CO2e & Cost - Electronics

[About the Role]

The Principal Engineer, CO2e & Cost Electronics will work to
achieve the Harman sustainability objectives (focused on CO2e),
profitability, and growth goals defined by the leadership strategy
through a cross-functional collaborative environment with
Procurement, Engineering, Customer Account Management,
Manufacturing and Suppliers.

This candidate will play a crucial role in developing CO2e & cost

assessment methods and tools within the cost engineering team.

¢ Create methodology

e Creating frameworks, models, tools, and improvement goals
e Create calculations

¢ Building knowledge at Harman International Corp

¢ Training, mentoring other cost engineering team members

* Monitoring market trends related to CO2e assessments
methods, databases
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HARMAN International (China) Holdings Co Ltd
Principal Engineer, CO2e & Cost - Electronics

[What You Will Do ]

e Develop HARMAN “best practice” CO2e neutral reference for the Harman
Automotive products to a component level:

e Utilize internal and external databases to build CO2e assessment models that will
establish Design-to-Cost, CO2e reduction targets for components, modules, assemblies
designed into HARMAN Automotive products

* Develop CO2e tools and processes within the cost engineering infrastructure

e Lead cost engineering team upskilling with regards to sustainability-specific
calculation and reporting

e Contribute to the technical definition and implementation of electronic system cost
and CO2e modeling solutions, including the identification of analytics that enable trend
data to be established

* Develop close technical relationships with suppliers to identify best cost solutions,
including emerging technologies that provide cost and CO2e improvements

* Representing sustainability in overarching initiatives with the objective to integrate
sustainability in design and sourcing processes

e Support Procurement teams during negotiating events with target CO2e targets

e |dentify and drive category strategy activities to meet best CO2e solution (based on:
new supplier scouting, benchmarking, purchased part relocation — defined category
strategy plan including CO2e roadmap), alignment with cross-functional teams

e Closely collaborating with sustainability teams in businesses and corporate
departments to ensure a comprehensive implementation

* Develop CO2e tools and processes within the value management organization
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HARMAN International (China) Holdings Co Ltd
Principal Engineer, CO2e & Cost - Electronics

[What You Need]

e Bachelor’s degree in engineering

e Minimum10 years work experience in one or more of the following areas:
Sustainability/Cost Engineering of electronic components

VA/VE of electronic components

Design & development of electronic components

e Demonstrated minimum 2-3 years of experience with factors impacting design to
CO2e

® Proven experience in sustainability engineering, environmental management, or a
similar role, ideally within a corporate setting.

e Strong understanding of environmental regulations, sustainability frameworks, and
industry best practices.

* Having proven experience in successfully dealing with decarbonization strategies
e Proficiency in data analysis, sustainability reporting, and the use of sustainability
software and tools.

e Technical contribution on review the work of other team members

e Ability to solve complex technical topics through structure solutions. Must be able to
influence others to drive alignment on proposed technical solutions.

* Good presentation skills and demonstrated ability to effectively present complex
technical topics

e Excellent communication and interpersonal skills who can effectively work with all
levels of a global organization

* Experience working in a fast paced, highly measured, results focused environment
* Experience supporting Procurement in supplier negotiations

e Accepts overall accountability

* Fluency in English
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HARMAN International (China) Holdings Co Ltd
Principal Engineer, CO2e & Cost - Electronics

[What is Nice to Have]

e Master’s degree in engineering

e Minimum 2 years work experience in developing costs models
for component, modules, assemblies, Automotive procurement
* Experience with automotive electronic systems is highly
desirable, including experience selecting and/or recommending
automotive grade components

e Ability to share knowledge and best practices with teammates
e Change Orientation: Able to adapt to changing demands and
conditions

e Experience in negotiation, on site visiting

e Experience in data analytics
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HF: McKinsey

A toolbox of ten core actions will help procurement leaders meet evolving

challenges.

10 core actions to address 4 broader topics

End-to-end value capture

New sources of value

Integrated margin
management

Operating model of
the future

1

Utilize new-frontier
analytics and Al

4

Manage volatility

7

Coordinate response for
integrated margin
management

9

Digitize end-to-end
procurement processes

2

Create a reguest for
proposal (RFP) engine

5

Optimize operations from
end to end

8

Redefine portfolio and
product design

3

Redesign value creation
with key suppliers

6

Integrate ESG and
optimize upstream
Scope 3

McKinsey & Company

10

Build new capabilities for
the buyer of the future

https://www.mckinsey.com/capabilities/operations/our-insights/operations-blog/procurement-2024-the-next-ten-cpo-actions-to-meet-todays-toughest-challenges
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Key takeaways
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